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KHAO SAT SO BO THOI QUEN SU DUNG VA LUA
CHON SAN PHAM X0C XiCH CUA NGUOI TIEU DUNG

TAI HA NOI

Dao Thi Thanh Ha', Cung Thi Té Quynh?

Nghién ctru ndy nham tim hiéu thoi quen lya chon va str dung san pham xuc xich ga cia nguoi
tiéu dung trén dia ban Ha Noi (n = 150). Sir dung bang cau hoi diéu tra duogc thiét ké chu yéu trén
hai n6i dung chinh: thong tin so bd vé thi truong xtc xich ga va thoi quen Iya chon, sir dung san
pham nay ctia ngudi tiéu dung. Két qua cho thiy ngudi tiéu ding biét dén san pham chi yéu qua
tivi (58,3%) hodc qua ngudi than gidi thidu (56,9%). Ho thudng chon mua san phdm & siéu thi
(81,2%) hodc ctra hang tap hoa (43%), ctra hang cong ty (12,8%). Xtc xich tiét trung va xuc xich
xong khoi duoc st dung nhidu nhat (twong Gmg véi 65,3% va 48,7%). Khi mua san pham thi cac
yéu té nhu chat luong thuc pham (82,2%), gla ca (63,7%) va thu’ong hiéu (52,7%) dugc nguoi
tiéu dung quan tim nhat. Khi sir dung san pham, ho quan tim nhiéu dén vi (84,5%), mui, do gion,
mau sic (tir 39,9% dén 60,1%). Bén canh d0, nghién ctru ciing tién hanh danh gia thi hiéu cua
ngudi tiéu dung (n = 70) trén thang thi hiéu 9 diém. Két qua chi ra ring 3 loai san pham xtic xich
x6ng khéi va 3 san phim xuc xich tiét trang san xuat tai Viét Nam kha duoc wa thich, & muc 5,23

— 7,20 diém.

Tir khéa: xiic xich, théi quen lira chon san pham, ngudi tiéu ding, thi hiéu.

1. MO DAU

Xuc xich ¢6 mat tir 1au doi va phat trién
rat nhanh chong trong nganh cong nghé
thuc phém, la mot phén tién loi cua cudc
song hién dai. Xuc xich 1a hdn hop gom
thit cac loai dugc xay nhuyén, nhao tron
két hop vé6i gia vi, phu gia va cac thanh
phan khac. Hon hop nay duoc dinh dang
trong mot vat chtra thuong la cac bao bi
c6 kich thudce khéac nhau, sau d6 ching sé
dugc ché bién thanh cac dang xuc xich
khac nhau [1,2]. Ngoai muc dich cung cip
chat dinh dudng, ching con cung cip mot
luong 16n cac vitamin, khoang chit can
thiét cho co thé. Hon nita, xuc xich tuong
dbi an toan cho ngudi sir dung boi c6 su
tac dong hi€u qua cua mudi, pH, su x6ng
khoi, méi truong khé va duoc 1am chin dé
chéng lai tdc dong c6 hai cua vi sinh vat,
vi khuan... Xtc xich c6 thé phan loai theo
nhiéu cach khac nhau, chi yéu theo
phuong phép ché bién va thanh phan

nguyén lidu: Xiic xich twoi (chua qua ché
bién, con séng va can phai dugc 1am chin
khi an va xic xich dd qua ché bién (da
duoc niu chin trong qua trinh san xuat,
gdm c6 cac loai: xtc xich tiét triung, xac
xich xo6ng khoi, xtc xich khong xong
khoi, xtic xich 1én men...). Ngoai ra nhiéu
loai xtic xich dugc biét dén qua tén cta
cac thanh phan nguyén liéu str dung tao
nén sy dac trung riéng cho tung loai xuc
xich, tén cua cac tinh, thanh phé, nguoi
san xuat da tim ra cac loai xtc xich nay.
Bén canh viéc dam bao chét luong
dinh dudng va an toan thuc phém, viée
d6i méi bao bi, miu ma, tim hiéu thoi
quen lwa chon san pham cta nguoi tiéu
dung 13 nhitng viéc rat can thiét dé duy tri
va nang cao thuong hiéu cta san pham.
Trong mot nghién ctru gan day, Nguyén
Ba Thanh va cong su [3] da dua ra mo
hinh lwa chon thuc phim cta ngudi tiéu
dung Viét Nam dua trén nghién ctu vé
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nhén thic va hanh vi cia hg. Ngoai ra,
théi quen sir dung va lya chon san pham
ctia nguoi tieu dung anh hudéng c6 nghia
dén nam giai doan trong qua trinh mua
hang cua cac c4 nhan [4,5]. Chinh vi vay,
chiing t6i tién hanh nghién ciru “Khao sat
so bd thoi quen st dung va lya chon san
pham xtc xich ciia nguoi tiéu ding tai Ha
Noi”.

2. POI TUQNG VA PHUONG PHAP
NGHIEN CUU

2.1. P6i twong va nguyén li¢u trong
nghién ctru

DP6i tuong dugc phong van trong
nghién ctru nay la 150 ngudi (nam va nit)
trong d6 tudi 18 dén 45, sinh séng va lam
viéc tai Ha N¢i. Thoi gian thyc hién tur
thang 3/2015 dén thang 10/2015.

Phép thir so bg thi hiéu nguoi tidu dung
duoc thuc hién trén 70 ngudi véi 6 san
pham xtic xich ga: 3 mau xuc xich c6
xong khoi (Vealz sausage — F1, Frankfuter
sausage — F2, CP Smoke Cocktail sausage
—F3) va 3 miu xtc xich khong xong khoéi
(Cheese sausage — F4, Red sausage — F5,
Vienna sausage — F6) déu dugc san xuat
boi Chi nhanh Cong ty C6 phan Chin
nudi C.P Viét Nam — Nha may ché bién
san phém thit Ha Noi.

2.2. Phuong phap nghién ctru

2.2.1. Nghién ciru svr dung bang cdu
hoi

Nghién ctru str dung bang cau hoi [6]
nham khao sat hanh vi tiéu ding va thoi
quen lga chon san phém xuc xich, duoc
thiét ké voi cac noi dung: thong tin chung
vé thi truong xuc xich (xuét X, cac loai
san phfim, dia diém ban, cac yéu td lién
quan dén bao bi, khdi lugng san pham...),
théi quen lya chon va sir dung san pham
xuc xich (dia diém thuong mua, loai san
phérn, cac uu tién chon lya cua nguoi tiéu
ding san pham vé chét lugng dinh dudng,
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an toan thuc pham...).

2.2.2. Nghién civu vé thi hiéu ngwoi
tiéu dung

Nghién ctru vé thi hiéu nguoi tiéu ding
duoc tién hanh nham thu nhan thong tin
tir ngudi thir xem ho ¢6 wa thich san pham
hay khong [6, 7]. Ngudi duge moi thir (70
ngudi) s& thir cic san pham va danh gia
murc d0 ua thich cua ho bfmg cach su dung
thang khong lién tuc tir it thich nhat (1
diém) dén thich nhiéu nhat (9 diém).

2.2.3. Phwong phdp todn hoc xir Iy sé
liéu

Str dung phan mém Microsoft Excel dé
xu ly céc s6 liéu thu duoc.

3. KET QUA VA BAN LUAN

3.1. Thoi quen luwa chon va sir dung
san pham xic xich tai Ha Noi

3.1.1. Nghién cvru xdc dinh thoi quen
lwa chon sdn phcfm xtuc xich

Déi twong tiéu ding tham gia nghién
ctru chu yéu tir 18 — 45 tudi, gdm 150
ngudi, trong d6 c¢6 48 nam (chiém 32%)
va 102 nit (chiém 68%). Tat ca nhiing
nguoi tham gia diéu tra déu da timg s
dung xtc xich. Ho biét dén san pham xuc
xich chi yéu qua hinh thirc quang cao
trén tivi (58,3%) va qua nguoi than gidi
thiéu (56,9%), mat s it thi biét qua viéc
doc bao, tap chi hay viéc gidi thiéu san
pham & cac siéu thi... (Hinh 1). Ciing
theo diéu tra thi c6 140/150 ngudi quan
tam dén ngudn gbc, xudt x{r cla san
pham. Chinh vi diéu nay, xu huéng lya
chon khi mua xuc xich thuong la & cac
siéu thi (81,2%), tiép dén 1a cac cura hang
tap hoa (43%), hé thong ctra hang cong ty
thi ngudi dugc hoi cho rang khong tién
lo1, chi ¢6 12,8% lua chon, con mua &
chg hay mot vai dia diém khac (nhu mua
¢ cac ganh hang rong, mua qua mang...)
thi khong c6 dd tin cdy cao nén it dugc
quan tdm (Hinh 1).
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Hinh 1. Hinh thive biét dén xiic xich va dia diém thwong mua

3.1.2. Cic yéu té quan tam ciia nguwoi
tiéu diing khi lwa chon mua sin phim
xuc xich

D6i voi cau hoi “Khi lya chon san
pham xuc xich, ban thudng quan tim
dén yéu t6 na0?”, két qua cho thiy yéu
td chat lugng duoc nguoi tiéu dung quan
tam nhiéu nhat (82,2%). Gia ca va
thuong hiéu 13 hai yéu t6 tiép theo duoc
nguoi tiéu dung quan tdm (63,7% va

Cac yéu td quan tam khi mua xdc xich?

52,7%). Nhom cac yéu t6 lua chon theo
thoi quen, dugc quang ba nhiéu, mau ma
kiéu dang, khuyén mii thi it duoc quan
tam hon (2,7% - 21,9%). Nhu vay, cac
nha san xuit nén quan tim dén yéu t6
chét luong va dua ra mirc gia ca hop 1y,
ddng thoi ciing nén thiét 1ap uy tin va sy
tin cay cho thuong hi¢u cua minh trong
viéc dua san pham toi tay ngudi tiéu
dung (Hinh 2).
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Hinh 4. Cach siwr dung xuc xich

Thoi quen st dung céc loai xtc xich
duoc thé hién ¢ Hinh 3. Xuc xich tiét
trung dugc nguoi tiéu dung su dung
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Hinh 5. Pia diém sir dung xtic xich

nhiéu nhit (65,3%) do tinh tién loi c6 thé
st dung ngay, xtc xich xong khoi cling
kha phd bién (48,7%), nhung cac loai
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xuc xich khac thi it dugc sir dung hon.
Theo diéu tra, hau hét nhiig nguoi tham
gia diéu tra déu sir dung xuc xich chién
ran (72,7%), mot sb it hon thi an ngay
(56,7%); nuéng, hap hay mot vai hinh
thuc khac (vi song...) khong dugc st
dung phd bién (chi tir 2,7-28%) (Hinh
4). Cling chinh vi cach thurc stir dung trén
ma xuc xich dugc str dung tai nha va di
choi 1 nhiéu nhit (72% va 58%) (Hinh
5).

3.1.3. Cdc yéu té quan tim ciia
ngwoi tidu ding khi sir dung sin phiam
xuc xich

Khi dugc hoi vé cac yéu t quan tim
khi str dung xuc xich, da s6 nguoi tiéu
dung quan tdm dén vi cta san pham
(84,5%); mui, do gion, mau sic duoc
cht y dén it hon (tir 39,9% — 60,1%);
mot vai yéu t6 khac (nhu hinh thirc san
pham...) thi gan nhu chua duoc quan
tam (Hinh 6). C6 52% nguoi tham gia
diéu tra noi rz"mg, ho str dung xtic xich 1
lan/tuan, chi c6 5% la sir dung hang ngay
(Hinh 7). Diéu nay ciing giai thich dugc
cho thoi quen dn udng ciia ngudi Viét
Nam, khong coi xuc xich 12 mdt moén an
chinh nhu & cac nudc phuong Tay.
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Hinh 6. Cdc yéu tb quan tam khi sir dung

Nghién ctru ciing chi ra rang 51,3%
nguoi tiéu ding tham gia diéu tra cho
biét ho d3 tung st dung san pham xuc
xich ga, trong khi do thi c6 48,7% nguoi
chua bao gio an. C6 thé két luan duoc
rang, dong san pham xuc xich ga da
dugc biét dén trén thi truong nhung chua

Hinh 7. Tan suat sw dung xuc xich

thuc su rong rai.

3.2. Thi hiéu ciia ngwoi tiéu dung
ddi v6i cac san pham xic xich

Panh gia so bd mic do ua thich d6i
v6i san pham trén thang cudng do 9
diém, két qua nhu hinh 8:

So sanh murc dé wa thich gitra
cac san pham xdc xich xéng khoi

So sanh mirc d6 wa thich gitra
cdc san pham xac xich hdp

[P RTINS - A )

Vealz (F1)

Frankfuter (F2) CP Smoke Cocktail (F3)

B N W R S oSN X O

Cheese (F4)

Red (FS5) Vienna (F&)

Hinh 8. Mirc d¢ wa thich chung ciia ngwoi tiéu ding déi véi 6 san phim xiic xich
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Qua dd thi, nhan théy murc do ua thich
chung ciia ngudi tidu dung dbi véi cac
san pham xtc xich déu trén muc trung
binh (5,23 — 7,20). Diéu nay cho thiy da
phan nguoi tiéu dung déu wa thich cac san
pham nay. Tuy nhién, khi phan tich
phuong sai ANOVA va so sanh cac gia tri
trung binh ctia cAc mau ¢ mirc ¥ nghia a
= 5% ta thu duoc:

- MAu xtc xich xong khéi: F = 19,69
> Ftc = 3,06 & mirc y nghia o= 5%, tiép
tuc so sanh gid tri trung binh ctia cac mau
véi nhau véi “gid tri khac nhau c6 nghia”
KNCN = 0,41 nhan théy hai mau Vealz
sausage va Frankuter sausage dugc ua
thich nhu nhau, mau CP Smoke Cocktail
sausage khong duoc ua thich bang hai
mau trén.

- MAu xuc xich hdp: Phan tich tuong
tu nhu mau xuc xich x0ng khoi, F =29,79
> Ftc = 3,06 ; KNCN = 0,54. Mau Vienna
sausage dugc ua thich nhat, con Cheese
sausage va Red sausage dugc ua thich
nhu nhau.

4. KET LUAN

Nghién ctru nay da budc dau khao sat
thi truong xuc xich n6i chung va xuc xich
ga ndi riéng tai Ha Noi vé chung loai san
pham, dia diém ban va cac san pham chu
yéu; dong thoi ciing da khao sat thoi quen
lya chon va sir dung san phém cua 150
nguoi tiéu dung trén dia ban Ha Noi:
thuong mua xtc xich tai siéu thi, cua
hang tap hoa; quan tim dén chat lugng,
gia ca va thuong hi¢u nhiéu nhét khi mua
san pham; thuong lya chon san pham xuc
xich tiét trung va xuc xich x6ng khoi; khi
an thi nguoi tiéu dung quan tdm nhat dén
vi, sau do 1a mui va d§ gion. Nguoi tiéu
dung ciing rat quan tam dén chat lugng
dinh dudng va an toan thyc pham ciia san
pham.

Nghién ctru ciing da diéu tra so b thi

hiéu ciia 70 nguoi tiéu dung vé 6 san
pham xuc xich dang duoc ban trén thi
truong: ddi véi xic xich xong khoi thi san
pham xtic xich cta Vealz sausage va
Frankuter sausage dugc ua thich hon CP
Smoke Cocktail sausage; con déi voi xtic
xich tiét trung thi miu Vienna sausage
dugc va thich hon so vdi Cheese sausage
va Red sausage. Két qua thu dugc co thé
hiru ich ddi véi cac nha san xuét ché bién
kinh doanh mit hang nay, gitip phat trién
cac y tuong vé san pham xtic xich ga dap
g nhu cau ctia ngudi tiéu dung.

Loi cam on. Tdp thé tic gid tran
trong cam on sinh vién Nguyén Thu
Huwong, Mai Thi Kiéu Trinh va sw gitip d&
nhiét tinh cua cdc ban sinh vién lop Cw
nhan cong nghé K56, Ky thudt thwe phiam
K57 (Pai hoc Bach Khoa Ha Noi).
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Summary
PRELIMINARY STUDY ON CONSUMER BEHAVIOR FOR SAUSAGE
PRODUCTS IN HANOI

The objective of the study was to investigate the behaviors for sausage products in the
market of Hanoi consumers (n = 150). Questionnaire survey was designed on two key is-
sues: sausage market information and consumer choice on sausage products. The results
showed that consumers had known about the sausage product mainly through television
advertisement (58.3%) or their relatives (56.9%). They usually purchased these products
in supermarkets (81.2%) or convenient stores (43%) or the company stores (12.8%). Retort
sausage (65.3%) and smoked sausage (48.7%) had been normally chosen. The criteria on
food quality (82.2%), price (63.7%) and brand name (52.7%) of products were the most
interested factors when purchasing the sausage products. On the other hand, the second
evaluation was carried out on consumer preference: a panel of 70 consumers assessed the
preference of sixth commercial sausage products on a 9-point scale (1-extremely dislike,
9-extremely like). The result showed that 3 types of pasteurized sausage and 3 types of
smoked product were preferred at 5.23 — 7.20 points.

Keywords: Sausage, food choice and behavior, consumer, preference.
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